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Logging In to the Marshall (Crocker) Library Secondary Databases

To use the library databases in the Marshall School of Business (MSB), you must have a
MyMarshall account. If you are a student with a major in the MSB, you have automatically
been issued a lasting account that will be in effect until you graduate. If your major is
outside the MSB, you will have been issued a temporary account if you are taking one or more
Marshall courses during this semester. If you do not know you’re MyMarshall login, please see
Appendix 3.

To log into the Marshall Library Database System:
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1. In your browser, go to http://www.mymarshall.usc.edu .
2. In the upper right corner, click on “Login:”

3. Enter your login ID and password1:

4. On the left side of the screen, under the MyMarshall logo, click on “Academic,” then
“Marshall Library:”

5. On the left side of the screen, click on “Electronic Resources:”

1 Your MyMarshall username is the same as your USC e-mail username. If you do not know
your password, please see Appendix 3.
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Taking a closer look at the first article listed, we have:

The “Full Text—PDF” will bring up the entire article as it was printed in the original
periodical. This means that any charts, pictures, and other illustrations have been preserved.
Sometimes, articles will be available in “text only” mode—all the text will have been
captured, but most if not all illustrations will have been lost.

The “Abstract” link will get us both an “abstract” (brief summary of the article), the citation
(e.g., author, article title, periodical name, and date of publication), and various
“descriptors.” For the first article, the descriptors—found below the summary—look like this:
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2. In the top left corner of the screen, choose “Power Search.” The “Power Search”
option is much more flexible, providing greater control over the articles found.

3. You should now have a screen that looks something like this:

4. Lexis-Nexis allows us to use the “word proximity” feature to give more flexibility in
how a phrase may appear in the document. For example, if we are interested in low
carbohydrate ice cream, we could specify two search strings in most databases. If we
specify “carbohydrate ice cream,” that exact phrase would have to occur in the text.
If the text said “carbohydrate vanilla ice cream,” that would not show up. We could








