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Logging In to the Marshall (Crocker) Library Secondary Databases

Most of the Crocker Library databases can be accessed both from on campus computers and
from off-campus computers provided that you have a USC login and password. However, the
Marshall School of Business (MSB) and USC have different licensing agreements with different
publishers. Some only allow their databases to be accessed from a campus computer, some
only allow access from a computer within the MBS, and a few require that the access be dome
only on computers within Crocker.

If you need to use a Crocker Library computer or another computer within the MSB, you will
need a “My Marshall” login and password. If you are a Marshall student, you have been issued
a MyMarshall account that will last until you graduate. Your login and password are the same
those for Blackboard. If your major is outside the MSB, you can obtain a temporary guest
password and login—valid for that day only—at the Circulation Desk at Crocker or in HOH 300.
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To log into the Marshall Library Database System:

1. In your browser, go to http://mymarshall.usc.edu .
2. Check "USC Net ID."

3. Click “Continue.”
4. Enter your USC login ID and password and click on “Log in.”
5. On the left side of the screen, under the MyMarshall logo, click on “Academic,” then

“Marshall Library:”

6. On the left side of the screen, click on “Electronic Resources:”
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Taking a closer look at the fifth article listed, we have:

The “Full Text—PDF” will bring up the entire article as it was printed in the original
periodical. This means that any charts, pictures, and other illustrations have been preserved.
Sometimes, articles will be available in “text only” mode—all the text will have been
captured, but most if not all illustrations will have been lost.

The “Abstract” link will get us both an “abstract” (brief summary of the article), the citation
(e.g., author, article title, periodical name, and date of publication), and various
“descriptors.” For the first article, the descriptors—found below the summary—look like this:
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2. In the top left corner of the screen, choose “Power Search.” The “Power Search”
option is much more flexible, providing greater control over the articles found.

3. You should now have a screen that looks something like this:
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4. There are several types of sources of articles. Generally, “Major World Publications”
will be most useful. Lexis-Nexis also features full text search of articles in Spanish,
French, German, and certain other languages.

5. We can now enter search descriptions—e.g.,

6. By default, Lexis-Nexis will search back through articles from all available years. You
will probably want to limit the time-frame searched to ensure that articles are still
current. Generally, only articles from the last few years will be current enough to be
useful. The extent to which information will become obsolete depends somewhat on
the topic. For example, articles on China and on information technology will probably
be outdated within two to three years, and sometimes considerably before that. For
certain other categories—e.g., certain food products—articles up to five years old may
still have useful information (although this information should be viewed with some
caution.)

7. Lexis-Nexis allows us to use the “word proximity” feature to give more flexibility in
how a phrase may appear in the document. For example, if we are interested in low
carbohydrate ice cream, we could specify two search strings in most databases. If we
specify “carbohydrate ice cream,” that exact phrase would have to occur in the text.
If the text said “carbohydrate vanilla ice cream,” that would not show up. We could
also say “carbohydrate AND ice cream.” Here, the only requirement is that the words
“carbohydrate” and “ice cream” would each have to appear somewhere in the
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industry.

Finding a Primary NAICS Code or company information for a Firm. First, see instructions
above on how to get to the main “Business & Company” page. Now click on “Company” and
type in the company name. Note that (1) more than one NAICS code may be associated with
firms that operate in more than one industry (Microsoft, for example, delivers software,
Internet access service, and computer games) and (2) a given company may consist of various
subsidiaries that may or may not be fully consolidated. For example, searching for the name
“Sara Lee” yields 33 different listings.

Finding market share information. A print volume, the Market Share Reporter, contains
market share information (usually tables or charts) excerpted from various business
periodicals. Similar information can be obtained through the Business & Company Resource
Center. First follow the steps for finding an industry and then click on “Rankings” tab:

Forrester. Forrester Research provides nice background reports on many industries and
relevant trends. An example of an available report is “The Future Of Online Customer
Experience.” To search for reports:

1. From the Marshall Library “Electronic Resources” list, click on “Forrester.”
2. In the “Browse topics” area on the left side of the screen, click on “View all topics.”
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3. Click on the topic area of interest.
4. Select desired reports from the listings that will appear.

IBISWorld: IBISWorld contains a number of reports on various industries in a variety of
sectors. This is a new database for the Crocker Library and, for the time being, it is accessed
at the Crocker Library home page rather than at the “Electronic Resources” page. Reports
can be selected from a list organized broad groupings of industries. There is also a search
feature which allows the user to find reports based on specified key words or company
names.

Market Research Academic. This database lists a number of market research reports—both on
general industries on topics such as demographics. Unfortunately, there is only a brief
description of the actual studies. Many of the listed studies are available for downloading,
but frequently at a very high cost. (These reports may be a good investment for firms for
firms that can use the reports to support major decisions, but they are generally not
affordable as a class research tool).

Other Industry Statistical and Tabular Information. The “TableBase” on the Marshall Library
electronic resources page provides tabular information excerpted from business and trade
publications. These tables might contain information such as the average amount of time
spent online broken down by age groups. A nice feature of the TableBase is that it is possible
to search based on well defined search categories. The tables are indexed by librarians who
determine which topics, industries, firms, and geographic regions are substantially addressed
in a table.
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COMPANY INFORMATION

The Business & Company Resource Center contains a great deal of information on publicly
traded and some privately held firms—both in the U.S. and in other countries. To search for
information on a firm in the Business & Company Resource Center, click on the “Company”
tab:

Searching can be done either by the firm name or stock market “Ticker” symbol. It is also
possible to search by brand name to identify the owner of that brand:
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For many large and/or international firms, several subsidiaries are usually listed. Often, the
first one listed will be the “main” firm with other listings representing subsidiaries—whether
foreign operating units or operational divisions. For example, in a search for “McDonald’s,”
the top listings are:

In this case, the top listing (KeyCorp) is actually a “holding” corporation that owns the stocks
of the different world-wide country divisions.

COMPANY
WEB
SITES
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The “Find a Table” indexes individual tables. The “Find a Publication” option can be used to
identify entire publications containing the terms of interest:

The “List of Links” section identifies a number of sources of tabular information by topic
area.

Media Costs

SRDS-Media Solutions lists the “rack” or undiscounted advertising rates for selected magazines
from the Standard Rate and Data Service. This site must be accessed in the Crocker Library
using a password supplied by the staff.






